
 
 

 
 
 
 
 
 
 

Tarkett recognised for its commitment to sustainable practices 
 
Tarkett has been recognised for its commitment to the environment at the Willmott Dixon 
Better Together Supply Chain Awards.  
 
The leader in innovative flooring solutions picked up the Sustainability award. This award 
acknowledges the supply chain partner who works closely with Willmott Dixon to deliver 
sustainable initiatives across its project portfolio.  
 

Committed to “Doing Good. Together.” Tarkett’s has 
an eco-innovation strategy that is based on Cradle 
to Cradle® principles and promotes the circular 
economy, with the ultimate goal of contributing to 
people’s health and wellbeing, and preserving 
natural capital.  
 
One of the key reasons Tarkett was chosen as the 
winner for the award was for its Restart® 
Programme. The initiative is dedicated to the 
collection of post-installation and post-consumer 
flooring, with the aim of recycling and reusing it 
as a new resource. 

 
The award was collected on behalf of Tarkett by Mark Burton, Key Account Manager - 
National Frameworks.  
 
Simon Rogers, Marketing Director at Tarkett, commented: “Our aim is to create a future for 
all, where people and the planet prosper. To achieve this, we have developed a circular 
economy methodology whereby we responsibly source materials, combat global warming 
and improve indoor air quality and wellbeing through our products. Being recognised for our 
commitment to sustainable practices highlights the good we are doing and our positive 
impact on the environment.”  
  
For more information about Tarkett’s sustainability credentials visit 
https://professionals.tarkett.co.uk/en_GB/.  
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About Tarkett 



With a history stretching back 135 years, Tarkett is a worldwide leader in innovative flooring and sports 
surface solutions, with net sales of more than €2.8 billion in 2018. Offering a wide range of products 
including vinyl, linoleum, rubber, carpet, wood and laminate flooring, artificial turf and athletics tracks, the 
Group serves customers in over 100 countries across the globe. Tarkett has 13,000 employees and 35 
industrial sites, and sells 1.3 million square meters of flooring every day, for hospitals, schools, housing, 
hotels, offices, stores and sports fields. Committed to “Doing Good. Together.” the Group has 
implemented an eco-innovation strategy based on Cradle to Cradle® principles and promotes circular 
economy, with the ultimate goal of contributing to people’s health and wellbeing, and preserving natural 
capital. Tarkett is listed on Euronext Paris (compartment A, ISIN: FR0004188670, ticker: TKTT) and is a 
constituent of the SBF 120 and CAC Mid 60 indexes. www.tarkett.com. 
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