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Press Release

Tarkett's Rethinking Workplace Survey highlights the enduring Tarkett UK
appeal of the office to global employees.

87% of European office workers surveyed in June 2020 believe they are more productive in the office.

Tarkett, a worldwide leader in innovative flooring and sports surface solutions, has just released the findings of the first
of three Rethinking Workplace Surveys, which it is undertaking in collaboration with WKSpace. Questioning global office
workers on their perceptions and experience of work and the office, the Rethinking Workplace Surveys will provide valuable
insights into how best practice workplace design must adapt to the dramatic impact of the Covid-19 pandemic.

Run in June 2020, the first survey has gathered and analysed the views of 2,800 global office workers, counting 200
respondents each from Australia, Belgium, China, Czech Republic, Denmark, France, Germany, Netherlands, Italy, Poland,
Romania, Sweden, UK, USA.

Commenting on the survey findings, Anette Timmer, Workplace Segment Marketing Director, Tarkett EMEA, said: “The results
from our first Rethinking Workplace Survey during the Covid-19 pandemic challenge certain views on the demise of the office.
Instead, what has been brought into sharp focus by months of enforced home working is the vital role and value of the office
as a hub for collaboration. This series of three surveys is a unique piece of research within our industry which we believe will
be highly beneficial to clients and designers as they move quickly to deliver productive and enriching working environments in
a period of unprecedented change.”

Highlights from the first Rethinking Workplace Survey:

Most employees believe that they are most productive in the office

An overwhelmingly majority of respondents said they were most productive in the office. There was a huge uplift here compared to
the pre-pandemic surveys, suggesting that after being forced to work from home full-time, office workers now see the value of the
office environment.

+ 87% of European respondents believe they are most efficient in their workplace (90%+ in Australia, the USA and China)
* There was a 38% increase in US respondents who now believe they are most productive in the office versus the pre Covid-19
results, and a 25% increase in the UK and Australia.
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Most European employees see the convergence of home
and work lives as a positive but the number of British
employees who believe that the overlap has gone too far
has doubled

The vast majority of the people surveyed see the convergence
between home and work life as a positive. The pandemic seems
to have particularly shifted Europeans' opinions, almost bringing
them in line with their peers in Australia and the US, where flexible
working has been the norm long before Covid-19.

However, the British seem to be feeling the strain of lockdown, with
the percentage of people feeling that the overlap goes "too far" and
that they “can rarely switch off" has nearly doubled since Covid-19.

* 79% of European office workers see the convergence of home
and work life as a positive versus 53% pre-Covid

+ 25% of UK office workers now feel that the overlap between work
and home life goes “too far” and that they “can rarely switch off"
(this has increased from 13% pre-Covid)

+ 81% of office workers in China see the convergence between
work and home life as a positive and 51% say that their work life
doesn't overlap with their free time

Key insights from the first Rethinking Workplace Survey:

* The office is essential. The majority of respondents believe that
they are most productive in the office - and this trend has actually
increased post Covid-19. However, the function of the office has
changed: the focus should now be on creating an ‘experience’ to
accommodate different ways of working.

+ Collaboration and face-to-face teamwork is key. Office workers
all over the world seem to have missed working together face-
to-face: they now want a workspace that enables them to come
together and collaborate.

* The office should be different from home. When it comes to style,
office workers want their workspace to reflect the culture of the
business with corporate and ‘bright & fun' settings growing in
popularity since the pandemic.

+ Indoor air quality is now a key concern. Respondents were
very split on what worried them the most about their workplace,
however, taken as a whole, indoor air quality nudged ahead and
office workers seem less bothered about office noise than before
Covid-19.

« 'Flexibility’ is still king. Workers want greater flexibility in all
areas of their work life, from working hours through to working
environment. Designers need to tailor their schemes to suit a
variety of individual needs and ways of working.

+ Social consciousness is rising. The pandemic has accelerated
social activism around wellbeing, sustainability and social
change. Now, more than ever, workplace designers need to bring
these factors into consideration.
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Rethinking Workplace is an ongoing research initiative by Tarkett which aims to provide a better understanding of how changing behavioural
trends might impact on commercial office design. To date, Tarkett has gathered data from more than 8,900 office workers worldwide and
has hosted focus groups, seminars and webinars with architects and designers to discuss its findings, all with the aim of stimulating
innovation and collaboration on best practice workplace design.

Tarkett shares its research and insights on its Great Indoors platform, furthering its commitment to help customers create healthier, people-
friendly indoor spaces.

Two further Rethinking Workplace Surveys will shed some light on the evolution of the respondents’ perceptions over time.

The full Rethinking Workplace Survey report is available via Tarkett's Great Indoors platform, a valuable resource for all workplace
clients, designers and specifiers.

www.thegreatindoors.eu/research

About Tarkett

With a history of 140 years, Tarkett is a worldwide leader in innovative flooring and sports surface solutions, with net sales of €3 billion in 2019. Offering a
wide range of products including vinyl, linoleum, rubber, carpet, wood, laminate, artificial turf and athletics tracks, the Group serves customers in over 100
countries across the globe. Tarkett has 12,500 employees and 33 industrial sites, and sells 1.3 million square meters of flooring every day, for hospitals, schools,
housing, hotels, offices, stores and sports fields. Committed to change the game with circular economy, the Group has implemented an eco-innovation strategy
based on Cradle to Cradle® principles, with the ultimate goal of contributing to people's health and wellbeing, and preserving natural capital. Tarkett is listed
on Euronext Paris (compartment B, ISIN: FRO004188670, ticker: TKTT) and is included in the following indices: SBF 120 and CAC Mid 60. www.tarkett.co.uk

For more information contact:
EMEA Press Relations and Communications Manager
Penelope.Linage@tarkett.com
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